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E d u C a t I O n University of Tennessee Health Science Center

Pharmacy Direct Admission Program

6

HEALTH CARE COLLEGES
Dentistry | Graduate Health Sciences
Health Professions | Medicine
Nursing | Pharmacy

4

FULL CLINICAL CAMPUSES
Memphis | Chattanooga | Knoxville | Nashville

L

MISSION:

TRANSFORM HEALTH CARE
Education | Clinical Care

Public Service | Research

THE UNIVERSITY OF

B

THE UNIVERSITY OF
0" TENNESSEE

HEALTH SCIENCE CENTER.

UNIVERSITY OF TENNESSEE
HEALTH SCIENCE CENTER

The University of Tennessee College of Medicine aims to

Automatic Slim’s

83 S. 2nd St | 901.525.7¢

Bardog
73 Monroe Ave | 901.27§
The Blind Bear Speakez
N9 S. Main | 901.417.843!
Capriccio | The Peabod)
149 Union Ave | 901.529,
Chez Philippe | The Pea
149 Union Ave | 901529

DeJavu
51S Main St | 901.505.0

NEAR MEDICAL DI

Arepa y Salsa
662 Madison Ave | 901.9

enhance the health of Tennesseans and the wider community

by offering a supportive and exceptional learning

environment for medical students and physicians, advancing

medical science, and offering top-quality healthcare services.

Café Society
212 N. Evergreen | 901.72

Iy : - A 5
THE UNIVERSITY OF AMBULATORVCAREEXPERINCE
INTERNAL MEDICINE profcanc and oatrstis i ptentl e caser s postcards, online newsletters, and advertising collateral.

+ Each resident is assigned to a continuity care clinic at either Methodist University
Subspecialty Clinic, Regional One Health, or the VA,
_—
+ On average, each PGY-1 will see 3-5 patients per half-day, but in the first 1-2 months, each
PGY-1will only have 2-3 patients scheduled in order to allow him/her to acclimate to the
their specific interests. Residents can request half-day rotations in both university and
* To promote structured learning, we follow the Yale Internal Medicine Office-Based

" ifa.iw l\ )
PRl i e e T e e | supported that mission by designing brochures, direct mail
RESIDENCY PROGRAM T e e

RESEARCH

7 UTHSC.EDU/INTERNAL

BROCHURES, ADS AND OTHER COLLATERAL
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Eve n t S I g n a ge May 2024 Embedded Vision Summit for Edge Al and Vision Alliance. | designed and managed the printing of all signhage.
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The Embedded Vision Summit
isorganized by the Edge Al and
Vision Alliance, inspiring and
empowering innovators to
create products that perceive

and understand.
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Social Media 1—

SOCIAL CARDS | WEBINARS | FB | TWITTER | EMAIL | BANNER ADS - 2024

EDGE Al AND VISION
PRODUCTormeYEAR five:

2024

embedded L
VISITN  foemid

SUMMIT Engineering Manager, Perception

m rf\qYARA,ch;iNi Midokura, a Sony Group company
The breimier Tr.acking a.lnd Fusing
f:::,ﬁ:f: af;;ing Dnyerse Risk Factors to [ N N OV AT | O N FO R U 4
computer vision Drive a SAFER Future

and perceptual Al DECEMBER 2023

in products.

KEYNOTE SPEAKER

Event-based Neuromorphic

Perception and Computation:
embedded The Future of

v'S |Qn Sensing and Al y s
summit RYAD

BENOSMAN

Professor

University of Pittsburgh
and Adjunct Professor
CMU Robotics Institute

The premier conference 4
for innovators incorporating |
computer vision and
edge Al in products.
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2023 | MAY 22-25

SANTA CLARA, CALIFORNIA
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Brochure Design

Whether a company is selling in-store or online, B2B or retail, | design product brochures and specification guides to

help customers make decisions easily about their purchases. And hopefully to persuade them to buy or sell your

product!

embedded

VISION
summit

2022 | MAY 17-19
SANTA CLARA, CALIFORNIA

EXHIBITO
SPONSOR
PROSPE

The event for

product creators
using computer
vision and visual Al

Presentations +
Additional Branding Opportunities

In addition t«
and Vision £
ympany”
ypportunity

RECEPTION
SPONSORSHIPS

Executive Networking
Reception

Only 1 Available

Our private Executive
Networking Reception
brings together the most
senior and influential
leaders in the computer
vision industry.

MEMBER $16,000
NON-MEMBER $24,000

Women in Vision
Reception

Only 1 Available

Raise your profile among
successful women in
computer vision and
enhance your company's
efforts to support wormen
professionals in the industry.
MEMBER $10500
NON-MEMBER  $16,000

he Edge Al
enhance your
anding and

Custom Reception

Only 1 Available

Your company will stand
out to hand-selected
attendees as they network
at your exclusive event
MEMBER
$30,000-$40,000
NON-MEMBER
$45,000-$60,000

ON-STAGE
OPPORTUNITIES

Product-related
Presentations

Take to the stage to preser
your product or techn
directly to attendees. Your
presentation will be listed
on the Summit website,
the Summit Event Guide
and App, as well as on
agenda signage.

MEMBER $15,000
When purchased with
Summit Sponsorship.
$9,000

Edge Al Deep Dives
Interact closely with a
focused audience on a
high-interest topic by
hosting this new 3-hour
event-within-an-event
Engage prospects with a
multi-format session that
includes presentations,
demos and networking.
MEMBER
$30,000-$40,000
NON-MEMBER
$40,000-$50,000
Adiscount will apply when
purchased with applicable
Summit Sponsorships.

The Embedded Vision Summit
attracts a uniquely focused audience
of product creators.

Webinar Package
Reach hundre:

nal qualified
prof onals and extend
your content beyond the
Summit with an Edge
Al and Vision Alliance
webinar
MEMBER

NON-MEMBER $14,500

$n,500

20; DDED VISION SUMMIT o

INDUSTRIES:
Computers/Peripherals | Automotive
Industrial | Consumer | Medical |
‘Communications/Networking | Robotics |
Security/Surveillance | Mobile | Ele nic

Education/Research

ONE-OF-A-KIND
SPONSORSHIPS

Registration
Sponsorship

nly 1 Available
Be seen by every registrant
with prominent branding
in the conference lobby
and throughout the online
registration process.
MEMBER $15.000
NON-MEMBER $20,000

Lanyard Sponsor

y 1 Available
Exclusive opportunity to
have your company logo
waorn by every Summit
attendee throughout the
entire event
MEMBER $10,000
NON-MEMBER $15,000

Technical Insights |

ity Ballroom B-5

2021 ATTENDEE SNAPSHOT
60%

Engineering/Engineering Management
Marketing & Business Development

Corporate Management

Other—Press, Research, Academic, etc

84%
developing or planning
to develop vision
based products
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Gk DU LEADERS - THE VISION TO SUCCEED

4

ing with essential governmental, non-governmental  ital resources, including our utilization of externally
and foundation partners to leverage philanthropy for ~sourced capital funds and debt

greater conservation impact. In-kind revenue from  Other significant operational and financial devel-

donated land easements 2nd pul vice announce- opments in FY16 included the enhancement and

tributed to DU's in growth of DU's habitat revolving lands strategy and

‘s programs more than  solid growth in endowments DU engaged in an in-

formation technology

“We highly value the contributions renovation x]:ama -

5 inning with ou .

and time of our devoted volunteers and gme ,Ewm Bl '

. pp towards delivering our DU mission.” System And Ducks Un-

limited attained the 20

~ Earl Grochau, DU Chief Financial Officer standards of charity ac-
“Our ovenall oper. countability consis
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ourbalance sheet e
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; ontinues at an alarming rate and the intricate link

fowl, wetlands and people-is increasingly fragile. Every
ng wetlands that are important to waterfowl and

Sources of Support and Revenue
Events, sponsors and memberships -

Where Your DU
Dollar Goes

onservation easements and
vice announcements

Donat
public
Major gifts and endowments

Royalties, advenising and
other revenues \

Federal and state habitat support
and non-governmental partnesships

OEE mO

Administration  Fundraising  Water
d wet

Development  conservation
and education

Total Endowments

. . $70,000,000
onversion, coastal erosion, urban development and s i 05
t a few of the threats facing wetland habitats across +56,600000 il

$40,000,000

nt wetlands in the U.S. Prairie Pothole region is
bproximately 150,000 acres since 1997. Louisiana's

s continue to disappear at alarming rates - an area the
Il field disappears every hour.

320,000,000

$10,000,000
50
FYee  FYl0 Pl P12 R FYM YIS FYI6

means fewer sunrises with flights of waterfowl on the
ichances to share a first retrieve with a young pup and
ories afield with kindred spirits.

OUR SOLUTION

Rescue Our Wetlands is a seven-year continental campaign that aims
to change the face of conservation in North America by investing
$2 billion in conservation, wetlands and waterfowl.

ARIZONA |87 VOLUNTEERS 12,761 MEMBERS, SPONSORS AND MAJOR DONORS |
EVENT AND MAJOR GIFT INCOME $200,883

DUCKS
UNLIMITED

Rescue Our Wetlands will harness the power of “One DU.”

Ducks Unlimited Inc., Ducks Unlimited Canada, Ducks Unlimited de
Mexico and Wetlands America Trust are banding together to conserve
important habitat, invest in conservation research and encourage
wetland-friendly policies.

Richard Lipsey Honored
for His Rescue Our
Wetlands Work

Louisiana conservationist Richard Lipsey's friends
honored him this past April by contributing to DU
projects at each end of the Mississippi Flyway. The
event netted more than $800,000 and is one of the
largest personal tribute events held to date during
the Rescue Our Wetlands campaign.

i 8
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Ducks Unlimited

Collateral Design

| supported the DU mission with the design of
event fundraising catalogs, table tents, calendars,

annual reports, books, and other collateral.

Ducks Unlimited conserves, restores, and manages
wetlands and associated habitats for North
America's waterfowl. These habitats also benefit

other wildlife and people.

The vision of Ducks Unlimited is wetlands sufficient

to fill the skies with waterfowl today, tomorrow

and forever.

CALENDARS, BROCHURES, ADS AND
OTHER COLLATERAL

4P1ece Correr Mua SET 174

+Setindudes (our 2002 copper plaed stainless
steel mugs with brazs handies

+ The Ducks Unlinvied logo is exched on

+1de3l for anjopirg caol,refreshing cockuails
year.round

+Haused in 3 black carrying case feauiring &
serited rame plate

+Case mmasures 1080KNS

+Underariing Amount 3.

SoFT-SIDED COOLER
+Insulsted sof.sided coaler with a heavy.duty
zipper losure nd plasycliner

«Ivary wah Hack vim and Dudks Unlimited
loge embraidury

«Features padded handies snd 3 frorn zipper
ockt
+Lightweight design and an extra wide opening
for easy acoass
+Holdsup to 8 gallons
21Kt
+Underariting Amou 3.

« The parfactwall décor for your hansing cabin

success of the campaign and play a vital role in wetlands
and waterfowl conservation. To date, we have secured
$476 million dollars - one event, one member, one cor-
porate sponsor at a time.

Including DU in our estate plans is one important way
for each of us to leave a Conservation Legacy. Others
choose to ensure the long-term financial stability of the
organization through direct gifts to the endowment.
Through the campaign, we have secured more than
$184 million in legacy commitments. These commit-
ments are especially important as they truly are gifts
that keep on giving.

Based on the successes above, it’s obvious that DU is
well on its way to reaching one of the most ambitious
waterfowl and wetlands campaign goals in history. But
those attained goals and dollars raised wouldn’t be
possible without the time, commitment and support of
each and every DU volunteer banding together to Resase
Our Wetlands.

RESCUELOUR

WETLANDS

Banding Together for Waterfowl

VINTAGE TRUCK TAILGATE 1172621
+ Rustctrudk tilgam in 3 gt green, aged
finish

+ Festures the words Ducks Linlimzed
ebcssed on the front

orman cwe
+ Made of 100% iron
R

+ Undenwraing Arnount 5.

MeTAL RoLLING TUB 11740

Hailing from Baton Rouge, Louisiana, Lipsey has
been a Ducks Unlimited sponsor for more than 40
years. He was DU's Louisiana State Chairman in 1981
and served as the Baton Rouge Chapter's general
banquet and sponsor banquet chair on numerous
ooccasions. In 2014, Lipsey received an Emerald Teal
Award for contributions of more than $250,000 to DU
events. He is currently a Benefactor Sponsor.

“With Richard's support and leadership, Baton
Rouge DU has enjoyed much fundraising success,”
said DU Regional Director Zac Brown. “Now the
chapter has shown its appreciation by hosting an
event to honor his giving spirit and put habitat on
the ground for waterfowl where they breed as well
as where they winter.”

With the guidance of event co-chairs Scott Sin-
gletary and Taylor Bennett, 450 people gathered

Richard Lipsey

at the Pennington Biomedical Research Center
in Baton Rouge to celebrate Richard's leadership
and dedication.

Two DU projects dedicated in Lipsey's honor
are the Project in and
the Creole Marsh Project in Cameron Parish,
Louisiana. With the support of several state
agencies and Richard's friends, Ducks Unlimited
has restored 160 acres of waterfowl habitat on
the breeding grounds and 11,308 acres of critical
wintering habitat in Louisiana.

H
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Book Design

Hardcover, perfect bound, custom design, saddle-stitched or paperback, whatever your literary

heart envisions, | can design it for you.
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Ed ucation RocketShip Public Schools

CHOOSE THE RIGHT SCHOOL.
CHOOSE ROCKETSHIP
PUBLIC SCHOOLS.

ROGKETSHIP

PUBLIC SCHOOLS

‘\\—d

INTEGRITY INTEGRITY

RocketShip Public Schools Poster Design

Unleashing student potential for all!
Proudly serving TK through 5th grade!

Enroll now!
Free Public Elementary Schools

Bayareaenroll@rsed.org | 408.675.2929

RocketShip Public Schools Regional Logo Design
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Suitable for interior and exterior
applications, Old Mill’'s new
Artisan Paintable Brick paired

with Romabio’s Masonry Paint
allow you to add an effortless,

high-quality finish to any surface
around the home.

Romabio Masonry Paint
is available in Avorio White Limewash,
Enchanted Grey or Galleria White.

Requiring only 2 coats, it will not chip,
peel or flake off 20-year warranty
when applied correctly does not
require any additional primer.

oldmill

Niamo Sunrise

COLONIAL COLLECTION

COMMERCIAL WALL SYSTEMS™

ARTISAN PAINTABLE
BRICK AND
ROMABIO MASONRY PAINT

FQ

The tumbled face of the brick is a great
accent for farmhouse, rustic and
craftsman projects; A pigment-free

DIME
modular brick designed to be
painted using standard Qu
masonry or limewash paint.
Genuine kiln fired clay brick that cuts easily FEAT,‘
with an angle grinder or wet tile saw,; e
available in Thin Brick Flats, Brickwebb Zs;
Running Bond Flats and Brickwebb tha
Herringbone Flats. I Pre
I Tradg
I Cut
I Adg

AVAI

REC

Colorsiillu:
but may b
photogra

Visit

or call to get

Boston Mill

COLONIAL COLLECTION

B

Dl
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an
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more information or a quote.

COLONIAL COLLECTION

Café Mocha

FO

DIMEL

QU

FEATU
I Qui
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1 Cut

I Add
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COLONIAL COLLECTION

Castle Gate
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COLONIAL COLLECTION

Red clay with slight variations reminiscent
of classic Boston-style brick.

DIMENSIOI

QUANTI

FEATUREY
I Quicka

I Patente

and ent Our easy-to-install Brickwebb sheets now
available in Herringbone.

I Pre-fast

I Traditio

I Cutseas
I Addsco Brickwebb Features

AVAI Genuine kiln fired clay brick mounted onto
patented web sheeting for easy & fast installation,
perfect spacing (no spacers required), and
enhanced durability.

AVAILABL

SPE

Save time and labor costs by taking advantage
REGOMN of Brickwebb's easy installation on virtually
any surface.

Colors illustrated
but may be depi
photography lim| . . q Q
Cuts easily with an angle grinder or wet tile saw.

Brickwebb sheets can accommodate attractive

detailing by using with individual bricks.

Meets ASTM C 1088 Type TBS (Grade Exterior)
standards.

Backed by the Old Mill Brick family of warranties.

oldmill

Specification
Sheets to Inform

The Old Mill Brick sales team communicates the

specifications of each product clearly with well-designed
specification collateral. | designed these sales sheets to
stand-alone or as a complete product line to inform

potential buyers.


http://www.malonedesign.graphics

malonedesign.graphics

ORGANIC POPCORN CORNMEAL | WHITE CORNMEAL

GROWN AND RAISED

Kaye and Steve McKaskle have carried on the families’ five
generation tradition of farming in Braggadocio, Missouri.

In 1973, they first began with conventional cotton and soybean
farming. Then in 1992, Steve was invited to attend the first
Organic Cotton Growers meeting in the delta. The organic
premium price was enticing to the McKaskles and they began
the transition from conventional to organic farming.

Forward thinking companies, like Patagonia® and Nike®
were among the first customers to purchase their cotton. The
McKaskles now farm over 2000 acres organically. They are
cultivating a wide array of organic crops including: popcorn,
Basmati and Long Grain rice varieties, soybeans, corn, cotton
and oats. The McKaskles are one of the early pioneers of
organic farming in Missouri.

Despite the many challenges associated with organic
farming it has been a rewarding endeavor. In Steve’s words,
“It was and still is the right thing to do.”

In March 2010, the McKaskles decided to form a new
company to market their organic popcorn and rice under the
Braggadocio name. Today, you can find the Braggadocio
range of organic whole grains and milled products in fine
grocery and natural retailers.

www.mckasklefamilyfarm.com

ORGANIC POLENTA AND GRITS

GROWN AND RAISED

Kaye and Steve McKaskle have carried on the families’ five
generation tradition of farming in Braggadocio, Missouri.

In 1973, they first began with conventional cotton and soybean
farming. Then in 1992, Steve was invited to attend the first
Organic Cotton Growers meeting in the delta. The organic
premium price was enticing to the McKaskles and they began
the transition from conventional to organic farming.

Forward thinking companies, like Patagonia® and Nike®
were among the first customers to purchase their cotton. The
McKaskles now farm over 2000 acres organically. They are
cultivating a wide array of organic crops including: popcorn,
Basmati and Long Grain rice varieties, soybeans, corn, cotton
and oats. The McKaskles are one of the early pioneers of
organic farming in Missouri.

Despite the many challenges associated with organic
farming it has been a rewarding endeavor. In Steve’s words,
“It was and still is the right thing to do.”

In March 2010, the McKaskles decided to form a new
company to market their organic popcorn and rice under the
Braggadocio name. Today, you can find the Braggadocio
range of organic whole grains and milled products in fine
grocery and natural retailers.

www.mckasklefamilyfarm.com

E b E Organic Crop Improvement GMO
1 Association (OCIA) Project

GROWN AND RAISED

Kaye and Steve McKaskle have carried on the families’ five
generation tradition of farming in Braggadocio, Missouri.

In 1973, they first began with conventional cotton and soybean
farming. Then in 1992, Steve was invited to attend the first
Organic Cotton Growers meeting in the delta. The organic
premium price was enticing to the McKaskles and they began
the transition from conventional to organic farming.

Forward thinking companies, like Patagonia® and Nike®
were among the first customers to purchase their cotton. The
McKaskles now farm over 2000 acres organically. They are
cultivating a wide array of organic crops including: popcorn,
Basmati and Long Grain rice varieties, soybeans, corn, cotton
and oats. The McKaskles are one of the early pioneers of
organic farming in Missouri.

Despite the many challenges associated with organic
farming it has been a rewarding endeavor. In Steve’s words,
“It was and still is the right thing to do.”

In March 2010, the McKaskles decided to form a new
company to market their organic popcorn and rice under the
Braggadocio name. Today, you can find the Braggadocio
range of organic whole grains and milled products in fine
grocery and natural retailers.

www.mckasklefamilyfarm.com

% ?
®
GROWN AND RAISED
McKaskle Family Farm, LLC, not only makes organic and Non-GMO cornmeal. We raised the
bar and now provide cornmeal milled from our very own popcorn. Many of our customers
brag on the taste, texture and cooking results of our popcorn cornmeal. Popcorn cornmeal is

a delicious alternative to traditional yellow cornmeal in seafood batters, cornbread and many
other recipes.

If white cornbread is your thing, then you must try Braggadocio® Organic White Cornmeal. It
is milled from our organically grown, Non-GMO white corn—which by the way is grown right
behind Kaye and Steve’s house. Go ahead and indulge yourself. From the Mckaskle Family
to yours, ENJOY!

~ Kaye and Steve McKaskle

Organic Popcorn Cornmeal Organic White Cornmeal
NET WT 20 OZ (567g) NET WT 20 OZ (567g)
402327404887 0"%40232"740492™"%

MCKASKLE FAMILY FARM, LLC
BRAGGADOCIO, MO
CERTIFIED ORGANIC BY NON

573-752-5005 or 573-752-5001 AODBMSPINE.

" ‘www.mckasklefamilyfarm.com VERIFIED
: sales@mckasklefamilyfarm.com

Grown, Processed and Packaged by
E h MCKASKLE FAMILY FARM, LLC
02016 Mckaskle Famdy Farm, LLC Grown in the USA

Sales Sheets

McKaskle Family Farms presents products through collateral to
enhance its brand with a consistent message. Sales sheets tell the

brands’ story to support in-store packaging.

ASA uses product spec sheets to inform clients ahead of meetings

and for direct mail marketing.
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Designing
to Support
the Arts

For 10 years, | designed print marketing materials for
GPAC, which included brochures, programs, lobby

banners, and event advertisements.

GPAC is a performing arts facility that presents
high-quality artistic endeavors to educate, engage,

enrich, and transform the community.

Lyle Lovett

and his Acoustic Group
July 25

TICKETS ON SALE MAY 10

GERMANTOWN PERFORMING ARTS CENTER
1201 EXETER ROAD - GERMANTOWN, TN 28128 - (901)-751-7500 - WWW.GPACWEE.COM
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Give to help
her live.

stjude.org

| St.Jude Children's
\ Research Hospital

N

BILLBOARD

Designing for
Non-profits

HOSPITALS TO UNIVERSITIES

COLLATERAL DESIGN Give tO
help him
live.

EMPIRE STATE BUILDING LOBBY DISPLAY

St. Jude patient
Keeton, age 4
blood cancer

Give thanks for the healthy kids in your life, and give to those who are not.

Keeton is always on the move, so when severe pain kept him from walking, his family
was concerned. After a diagnosis of blood cancer, he was referred to St.Jude Children’s

Research Hospital? Treatments invented at St. Jude have helped push the overall

childhood cancer survival rate from 20% to more than 80% since the hospital first

opened more than 50 years ago. “St.Jude means everything to me. They're saving my

baby's life,” said Keeton's mom. ®
St. Jude Children’s

, . Research Hospital
G|Ve tOday at Stj Ude-org or 800 '4STJ U D E Finding cures. Saving children.

MAGAZINE AD PRINT AND DIGITAL
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When | started leading the branding refresh design team for
Whitmor Manufacturing, my initial focus was to revamp the
product packaging. The existing packaging had a swoop
design that was no longer relevant to the current design
trends. To address this, | formed a small team comprising a
senior designer, a photographer, a stylist, a production artist,
and a brand manager.

Presented here are some samples of the outcome of our
design process.
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Complete
Branding and
Packaging

LOGO AND PACKAGING DESIGN

| have become the go-to-designer for rice packaging design
for start-up to small businesses. Branding and packaging are
essential to marketing these organic food products online
and in-store. Braggadocio products are organic, earthy, and
fun, which extends to their packaging design. Inland Rice

reflects the farmers' love of the land, while Cahokia relates

malonedesign.graphics

to their land's ancestry. Their products come in easy-to-
open zip pouches and always bear their distinctive product

logo; | designed both.

Climate-Friendly White Rice @ AgriCapture

AgriCapture  Climate-Friendly White Rice
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AgriCapture Certified Climate-Friendly
White Rice:

1l Achieves 72 % reduction in methane emissions
relative to the state average.

| Therice in this bag was produced with
1.6 kilograms less CO, equivalent than
traditional alternatives.
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residential  commercial

OIdmIII Q & sionin ,C,f1

SHOP | BRICKWEBS |  PANEL WALL INSULATION | TOOLS & MATERIALS | BLOG | INSPIRATION | FIND ASTORE | CONTACT

CONTACT U U 888-264-5455

Q & SIGNIN

PAMEL- WALL SYSTEMS |  BRICKWEBB |  INSTALLATIDN MATERIALS |  TECHNIGAL AESOURCES |  GALLERY |  CONTACT
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Thin Brick systems

Enhance your home with the beauty of brick,
without the hassle.
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Mechanically Applied = Simple, easy to install system
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EASY

Genuine kiln fired clay brick
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OldMilAdnesive  Paneis  Alignment Thin Brick
(Vertical Channel)  Foam Panel  Track
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= Fire tested
¥ ) . . .
I“sTnll \‘ ’ / K ) Can be placed olj1 virtually any surface .+ o engineering required O | d M I I | Br I Ck Wa nte d to
o) \4 v ¥ ¥ et perfect spacing
o \‘ ﬂ -/ « Easy-to-install - DIY T Costeffective f h th . b -t t t h
Shop All Thin Briek ‘ _— = Brick alignment built into design re res el r We SI e O e neW

» 1-year warranty
= Available in 1", 2", 3", 4" and .
custom thicknesses o design style that | created for the
accommodate insulation and
detailing requirements

5year warranty collateral: sales/spec sheets,

HOMEOWNERS COMMERCIAL Meel Brickwebb
brochures, PowerPoint presentation

SEE THE POSSIBILITIES ‘

Brickwebb Thin Brick sysiems and email promotions.

Genuine kiln fired clay brick
mounted onto patented web
sheeting for perfect spacing

eyttt NEW PAGES WILL HAVE SAME 25° ANGLE DESIGN

.+ Can b piaced on virtuatly RESIDENTIAL AND COMMERCIAL HAVE BEEN
— SEPARATED. HEAD NAVAGATION GIVES

T orwetdtesm e CATEGORY OPTIONS.

= Use with Brickwebb Corners,
Brickwebb Herringbone,
Brickwebb Thin Brick Singles
and Corhers

T Tyearwaranty _

Use Panel- Foam Panel
System on a Commercial Project

colors & Patterns

Product Product Product Product Product

See All Color Options
n'es{ le's 'ials Everything you need to get the job done.
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FOLLOW US: @oldmillbrick
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and where lo use Them and where lo Use Them and where lo Use Them
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RESIDENTIAL PROJECT? COMMERCIAL PROJECT? Risus commodo viverra maecenas Risus commodo viverra maecenas Risus commodo viverra maecenas AN
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- our easy-to-install thin Out commercial thin brick systems provide the most cost-effective way to
‘ook for their Incorparate continuous insulation and air barrier into the bulding
envelop.
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Technical Downloads f L J ® in Privacy Policy 888-264-6455

lion Videos Cookie Policy Commercial@oldmillbrick.com

WORKING ON A

GOMM[HGMI_ PHUJEGTQ ' Data Newsletter Signup Terms & Conditions Get a Quote

Sallery Find Your Rep
FIND OUT MORE Srples Find 2 Distributor

Dealer Locater

PREVIOUS DESIGN WITH RESIDENTIAL AND oldm'ill Resources connect policies

COMMERICAL TOGETHER ON HOME PAGE
Blog f ' (p in Privacy Policy

Tutorials Cookie Policy
Inspiration Gallery Newsletter Signup Terms & Conditions

Technical Documentation

Warranty Info
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Logo Design
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