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The University of Tennessee College of Medicine aims to 

enhance the health of Tennesseans and the wider community 

by offering a supportive and exceptional learning 

environment for medical students and physicians, advancing 

medical science, and offering top-quality healthcare services.

I supported that mission by designing brochures, direct mail 

postcards, online newsletters, and advertising collateral.

UNIVERSITY OF TENNESSEE 

HEALTH SCIENCE CENTER
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BROCHURES, ADS AND OTHER COLLATERAL

University of Tennessee Health Science CenterEducation

http://www.malonedesign.graphics


May 2024 Embedded Vision Summit for Edge AI and Vision Alliance. I designed and managed the printing of all signage.Event Signage



Social Media
SOCIAL CARDS  |  WEBINARS  |  FB  |  TWITTER  |  EMAIL  |  BANNER ADS



Whether a company is selling in-store or online, B2B or retail, I design product brochures and specification guides to 

help customers make decisions easily about their purchases. And hopefully to persuade them to buy or sell your 

product!

Brochure Design



I supported the DU mission with the design of 

event fundraising catalogs, table tents, calendars, 

annual reports, books, and other collateral.

Ducks Unlimited conserves, restores, and manages 

wetlands and associated habitats for North 

America's waterfowl. These habitats also benefit 

other wildlife and people.

The vision of Ducks Unlimited is wetlands sufficient 

to fill the skies with waterfowl today, tomorrow 

and forever.

Ducks Unlimited

Collateral Design
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CALENDARS, BROCHURES, ADS AND 

OTHER COLLATERAL

http://www.malonedesign.graphics
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Book Design
Hardcover, perfect bound, custom design, saddle-stitched or paperback, whatever your literary 

heart envisions, I can design it for you.

http://www.malonedesign.graphics


RocketShip Public SchoolsEducation

RocketShip Public Schools Poster Design

RocketShip Public Schools Regional Logo Design
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The Old Mill Brick sales team communicates the 

specifications of each product clearly with well-designed 

specification collateral. I designed these sales sheets to 

stand-alone or as a complete product line to inform 

potential buyers.

Specification
Sheets to Inform

http://www.malonedesign.graphics
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McKaskle Family Farms presents products through collateral to 

enhance its brand with a consistent message. Sales sheets tell the 

brands’  story to support in-store packaging.

ASA uses product spec sheets to inform clients ahead of meetings 

and for direct mail marketing.

Sales Sheets

http://www.malonedesign.graphics


For 10 years, I designed print marketing materials for 

GPAC, which included brochures, programs, lobby 

banners, and event advertisements.

GPAC is a performing arts facility that presents 

high-quality artistic endeavors to educate, engage, 

enrich, and transform the community.

Designing 
to Support 
the Arts
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HOSPITALS TO UNIVERSITIES

COLLATERAL DESIGN

Designing for 
Non-profits

EMPIRE STATE BUILDING LOBBY DISPLAY

BILLBOARD

MAGAZINE AD PRINT AND DIGITAL

http://www.malonedesign.graphics
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When I started leading the branding refresh design team for 

Whitmor Manufacturing, my initial focus was to revamp the 

product packaging. The existing packaging had a swoop 

design that was no longer relevant to the current design 

trends. To address this, I formed a small team comprising a 

senior designer, a photographer, a stylist, a production artist, 

and a brand manager.

Presented here are some samples of the outcome of our 

design process.

Rebrand and 
Packaging

LOWE’S POG

TRADE SHOW EXHIBIT DESIGN

http://www.malonedesign.graphics
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I have become the go-to-designer for rice packaging design 

for start-up to small businesses. Branding and packaging are 

essential to marketing these organic food products online 

and in-store. Braggadocio products are organic, earthy, and 

fun, which extends to their packaging design. Inland Rice 

reflects the farmers' love of the land, while Cahokia relates 

to their land's ancestry. Their products come in easy-to-

open zip pouches and always bear their distinctive product 

logo; I designed both.

LOGO AND PACKAGING DESIGN

Complete 
Branding and 
Packaging

http://www.malonedesign.graphics
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Old Mill Brick wanted to 

refresh their website to the new 

design style that I created for the 

collateral: sales/spec sheets, 

brochures, PowerPoint presentation 

and email promotions.

Refresh Website

PREVIOUS DESIGN WITH RESIDENTIAL AND 

COMMERICAL TOGETHER ON HOME PAGE

NEW PAGES WILL HAVE SAME 25˚ ANGLE DESIGN

RESIDENTIAL AND COMMERCIAL HAVE BEEN 

SEPARATED. HEAD NAVAGATION GIVES 

CATEGORY OPTIONS. 

http://www.malonedesign.graphics


Logo Design
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DESIGNER

/////////////

VOLUNTEER

///////////////

YOGA/HIKER

//////////////////

L I S A  M A L O N E

MALONEDESIGN.GRAPHICS

901-218-0277
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